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Executive Summary

Wellplanned and strategic communication tools and materials r@guired for ensuring an impactful
implementationof 5@ ! b! Qa LX Fya (2 O02YYdzyAOFriSE RAAASYAYIl (S
The design, implementation and management of these tools and materials is part of Task 7.1 Communication
strategy andools. The first approach to this activity has been addressed through the definition and design
2F GKS LINR2SOGQa OAadz f -Bmarfydénkity and guitefinbsS Thik delivethbls,d Sy (
D7.4- Communication tools, presents and analysdl those communication tools, channels, and materials
put in place by the 5@GANA consortium as the main instruments for the correct performance of
communication and dissemination actions.
The deliverable consists of the following sections:

f Chapter lintroduces the reader to 5G ! b! Qa O2y OSLJi I yR | LILINR2I OK |

deliverable.

1 Chapter2 yI feasSa GKS YIAYy O2YYdzyAOlI GA2y G22fta Lz

1 Chapter3BRSAONAROGSA (KS StSySyida AyatkilzRSR Ay GKS LINE

i1 Chapter 4dintroduces additional communication materials defined for the diffusion of the project.

i Chapter 5concludes the document.



1. INTRODUCTION

1.1. 5GIANA concept and approach

5GIANA aims at providing an open 5G experimentation platform, on taghech third party experimenters

(i.e., SMESs) in the Automotiwelated 5GPPP vertical will have the opportunity to develop, deploy and test
their services. An Automotive Open Experimental Platform (AOEP) will be specified, as the whole set of
hardware ad software resources that provides the compute and communication/transport infrastructure
as well as the management and orchestration components, coupled with an enhanced NetApp Toolkit
tailored to the Automotive sector. 5ANA will expose to experimemesecured and standardized APIs for
facilitating all the different steps towards the production stage of a new servicABB will target different
virtualization technologies integrating different MANO frameworks for enabling the deployment of the end
to-end network services across different domains (vehicles, road infrastructure, MEC nodes and cloud
resources). 5&ANA NetApp toolkit will be linked with a new Automotive VNFs Repository including an
extended list of ready to use open accessible Autoweetelated VNFs and NetApp templates, that will form

a repository for SMEs to use and develop new applications. FinallAN&will develop a distributed Al/ML
(DML) framework, that will provide functionalities for simplified management and orchestraifon
collections of AI/ML service components and will allowidaked applications to penetrate the Automotive
world, due to its inherent privacy preserving nature.-B®A will be demonstrated through 7 Automotive
related use cases in 2 5G SA testbeds. Mplieyond technological challenges, and exploiting input from
the demonstration activities, SGANA will perform a mukstakeholder cosbenefit analysis that will identify

and validate market conditions for innovative, yet sustainable business modersing a longterm

roadmap towards the paizuropean deployment of 5G as key advanced Automotive services enabler.



1.2. Purpose of the deliverable

This deliverable, D7 @Communication tools aims at providing a clear overview of the communication tools,
channds and materials developed by the 5&NA consortium for the correct performance of communication

actions.

1.2.1. Intended audience
¢tKS RAAZASYAYlFIGA2Y S@St 2F G(GKA& R20dzySyid A& aLJdzof

and the European Commies. However, any interested actor is able to read it and download.

1.2.2. Interface with other 5GIANA Deliverables

D7.4¢ Communication tools complements D& Zommunication Strategy and Plan as it presents in detalil
the communication tools and channels intozkd in D7.2. The current deliverable is a forerunner of Q7.1

NI YR ARSy(GAGe IyR 3IdzZARStAYySa 4KAOK LINRPGARSA || RS
guidelines, another pillar of the communication activities. It is also relatedDédiverable D7.6¢
Dissemination Plan, providing initial dissemination targets and KPIs as well as an initial list of events to carry

out dissemination activities.



2. BRAND IDENTITY AND LOGO

Brand and visual identity represent the first contactttielzo f A O Kl & A0 K 2dzNJ LINRP2S O

initial communication tool, 5ANA brand and visual identity use a set of graphic elements to easily identify
the 5GIANA project. Deliverable D7-Brand Identity and guidelines collects and preasdmw the project

aims- through the logo, the brand identity, and other graphic fjlas create a coherent, consistent, and
highly recognisable image of the project that supports communication and dissemination activities, aiming
to enable and to maintay GKS Ay iSaINARGe 2F GKS LINRB2SOGQa

communication of the project and its results.

N

| AN A

Figurel, 5GIANA logo
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3. DIGITAL COMMUNICATION TOOLS

To ensure the 5EANA information flow, create awareness and reach out to the target audiences by taking
into account the specific characteristics and needs of each target group, a set of communication tools has
been created, in line with the 5ANA brandand visual identity guidelines. The tools will be managed by
Vicomtech, leader of Task 7.1 Communication strategy and tools, in consistence with the brand guidelines
and the communication strategy.

Communication tools are expected to reach a large nuntbetifferent audiences and to be as well shared

and disseminated by the project partners through their communication channels.

Q¢
(0p))
(0p))
(@
c

{LISOATAOIftes GKS YIAY O2YYdzyAOlGAz2y G22¢ 4

and social mediaccounts (Twitter, LinkedIn, YouTube).

3.1. Website

3.1.1. Concept and technical aspects
5GL! b! Q&4 2 FTFA OA I bttpsg/8vwdbdiding.euRTheydbjactive éf they website is to promote

GKS pDmL! b! LyNPaBdSnepArtant dchiieemnis gtSvid ie the main communication channel,
containing all the necessary information of the project and being constantly updated with the latest
developments.

pDmL! b! $864aA0S KIAa 08585yl IRAIEAENERYtdany, i cieddiefidn HitS R 6
a dedicated web design team. It has been built with WordPress in line with the brand and visual identity
guidelines defined in D7-1Brand identity and guidelines.

The website will be enriched and evolve throughtie implementation of the project, according to its
outcomes, findings, and results to make sure that it provides users with accurate daetlage information.

Vicomtech, as leader of Task 7.1 (Communication strategy and tools) is in charge of the apda

maintenance of the website.

11


https://www.5g-iana.eu/

S) B

Website statistics will be regularly monitored through Google Analytics in order to achieve the KPIs listed in
D7.2¢/ 2YYdzy AOIF GA2y aGN)r(iS3e IyR LXFTYSE YR SyadiNB

reported in the periodic reports and revisional actions will be taken if needed.

3.1.2. Structure and content

5GL! b! Q& ¢So0aAiisS KFra oSSy ONBFGSR (2 RAaALX I & AYT;

manner. It is structured as follows:

3.1.2.1. Homepage
Thehomepa§ O CA3IdzNE HUO Ad dzaSR I a | LINBGASs 2F GKS 6S¢
users and to encourage them to search for further information about the project in an interactive way. This
page is divided into several blocks including inforinA 2y & dzOK & GKS LINRP2SOGQ
objectives, a visual illustration of the consortium, as well as the general information of the project (start and
end dates, budget, funding programme, coordinator), a news section, Twitter feed, and detiews
subscription option. The main menu on the upper right side of the homepage allows navigating through the

rest of the sections (About, Consortium, Resources, News).

5G-IANA

5C INTELL GENT ALTOMCTIY
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VEDED First issue of #5GIANA's project
n check il oul here 5y~

Figure2, 5GIANA Homepage

3.1.2.2. About
¢ KS da! . h(Figure 313 d¥iBed into the following subpages:

i Introduction to the main goal of the project, i.e., to provide an open 5G experimentation platform;
i Description of theContextof the project;

T [Aal 2F ObfedtivesINE 2S00 Qa

1 2 2NJ t | <Drhad Gratitailed description;

1 5GPPPsubpage gives a short description of the-BBP initiative as well as a link to its website;

f List ofUse Caseandtestbed€SRSa ONRA LG A2y X Ay Of dzZRAYy3 | YI LI 2F (F
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5G-IANA

CONTEXT

OBJECTIVES

Work Packages

olvermnent

55 PerP

PUBLIC-PRIVATE PARTNERSHIP

Use cases

Testbeds

Figure3, 5GIANA About page
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3.1.2.3. Consortium

The Consortium page (Figure 4) presentslt5Gb ! Qa

their logo, their role in the project, and the link redirecting to their website. The auraéthis section has

LJ- NI y S NE&

YR 2FFSNA

lj dzA ¢

been drafted in collaboration with each partner, following a specific scheme that guarantees consistency

throughout all descriptions.

(%)
links

PASSION FOR INNOVATION

FSCOM —

} .
.;:.?‘ IN
» Consulting SA.
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16 Partners
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Figure4, 5GIANA Consortium page
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The map of the Consortiumpyesenting partners and logos displayed on the homepage is again displayed in

the consortium section.

3.1.2.4. Resources

The Resources page (Figure 5) is divided into the following categories:

RESOURCES

Naserriaalion

Figure5, 5GIANA Resources page

i1 Deliverabks public deliverables of the project are available on #astion
1 Newslettery NX 3dzf I NJ LIN2P2SO0Qa bSgat SGGSNA gAff 0S5 dz

i KS LINE 2S00 Qadyyaimbeob thiseQiddd A a | £ NB
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https://www.5g-iana.eu/resources/
https://www.5g-iana.eu/resources/

S) B

1 Publications white papers, 5&PP publications, journal publications, conferences papers, etc. coming
out of the project will be uploaded on thigction
1 Presentations public presentations of the project will be available on #@stion

1 Dissemination dissemination material of the project will be availabkze (i.e., the flyer).

3.1.2.5. News

The News page (Figure 6) contains all the latest news related to the project, such as:
i Participation in conferences, congresses, summits or other events.
1 Feature of 5@ANA ininportant brochures, white papers, etc. (e.g.,-BBP related).
1 Release of new 5@G\NA blogstyle articles of technical content, addressed to the general audience,
authored by the partners of the consortium and issued on a monthly basis. As of now, tlukee su

articles have been published.

|EEE 5G Virtual Summit (Brussels) % P p p
IEEE 5G for CAM
Sonth RO The SG Infrastructure Public Private Partnership

May 11-12, 2021

Recordings and Presentations can be found in this link

Figure6, 5GIANA News page
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https://www.5g-iana.eu/resources/
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3.1.2.6. Footer

The Footer of the website (Figure 7) is divided into two main blocks providing the:
1 EU funding acknowledgement.
T tNr2SOiqQa O2yial O RSiOGFAfa®

T t NRP2SO00Qa 20ALf YSRALF I 0OO2dzyliao

Q¢

Figure7, Website footer

3.1.3. Website statistics

In orderto measure the impact of the website, it is expected that a numiddesisits per monthit is reached

as foreseen in the Grant Agreement:

Tablel, Number of visits per year

Current average # visits

(M09)
>50 >80 >100 96

The total visits recorded through Google Analytics (Figure 8) since thefl@ovember 2021 (when the
website went live) until the F1of January 2022 was 289. This means that the average of users of the website

per month during this period was 96.

18







































